Logo a Go-Go?

There is an argument about whether or not branding oneself is a good idea or a waste of time.  Some people out there consider it worthless because it may pigeonhole you into a niche—a niche you may not want to be apart of in the future.  If your logo has a flaming skull or a fluttering fairy, then yes, you are more likely to appeal towards those individual realms.  However, with a well thought out logo you are opening yourself to a wider client base.
Taking the time to brand yourself shows a level of seriousness; that you are on your way to developing a successful business.  No one said that future tweaks or reincarnations are off limits.  You want to make a statement and give prospective clients something to identify you and your company by.
Sure, you can get by without branding yourself, but the goal should be to obtain as many clients as possible and prove your worth.  By not taking the time to brand yourself, it has the potential to reflect attitude that says you aren’t the full package and won’t be as in depth during the experience these clients want/expect to have.  You should take pride in your skills and knowledge—so why not do it with a signature design?

Things to keep in mind when branding:

1. Keep It Simple

You want to keep your logo an austere and impacting visual.  Try not to overwhelm the viewer by having an unbalanced use of color and form.  Simple can be stylish too.

2. Functionality

A logo needs to cross over different mediums, like print, web, and possibly apparel.  It also needs to able to translate clearly from full-color to black and white, as well as from large to small.

3. Color

Color is very powerful.  People equate colors with emotions so it is important to keep that in mind.  Blue can be soothing.  Red can be scary.  Black can be bad.  White can be good.  Keep your palette to as few colors as possible so designs don’t look overly flashy and chaotic.  Remember you can use tints and shades which can save money in printing costs.

4. Typography

Fonts can say a lot, like color.  Serif vs. Sans serif.  Bold vs. Light vs. Italic.  There are millions of typefaces, so make sure your chosen font matches your message.  A lawyer would not use a bubbly, light font.  You would be more successful in choosing a clean, serif font that conveys seriousness and power.

5. Visual Appeal

You want to connect with your audience and give a lasting visual impression.  Does your logo convey the message you want to be sending?  Do you stand out from the competition?
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